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Definition of qualitative research

Qualitative research is a type of research involving the collection and analysis of non-
numerical data. It deals with text, video, and audio to comprehend opinions,
concepts, or experiences. Qualitative research helps gather more information about a
problem and push fresh ideas for research.

On the other hand, quantitative research is the opposite; it involves collecting and
analyzing numerical data (numbers and statistics). It is used to confirm generalizable
facts about an issue. Some data collection methods include surveys, experiments, and
observations with uncontrollable variables.

Qualitative research lets you get in-depth insights on issues that require more than
numbers to define.

Still having trouble visualizing it? Let’s look at some examples briefly:

Surveys

Surveys are interviews where the researcher sends out questions in either text, audio,
or video. The open-ended questions allow researchers to collect data without
meeting the respondents or holding an interview.

Focus groups

Focus groups assemble interviewees into a moderated environment to provide
insight into a topic. Researchers also benefit from observing the individuals’ body
language and the group’s dynamic. They are also simpler than experiments but
provide more authentic feedback than individual interviews.

Examples of Qualitative research questions

› How can parents help their kids love sciences and mathematics?

› What is the main reason why small companies can’t retain clients?

› Do you think anxiety should be classified as a mental disorder?

› How does the media convince you to believe something untrue?

› Is parents disciplining their kids something the government should interfere with?

› Is eating meat an unhealthy way of living? Explain your answer.
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As we can see, these methods all involve obtaining responses that cannot be
represented with numbers. The data collected will mostly consist of words,
interpretation of emotions or gestures and observation of behavior.

Qualitative research can be seen as a means to obtain the more ‘human’ aspects of a
research question; meaning you can put a ‘face’ to the numbers represented in
qualitative data.

It therefore goes without saying that qualitative and quantitative are indeed
formidable forces when put together. The problem is many people either neglect
qualitative research or do not understand what it is nor how to go about it. Others also
believe that the method is cumbersome, especially when it comes to transcribing and
tabulating the data.

That’s what we hope to change.
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The importance of qualitative research

Qualitative research is essential in giving participants a voice and preserving their
thoughts. Here is a breakdown of the importance of qualitative research.

Generation of new ideas. Qualitative research helps formulate new hypotheses and
theories that can be tested with quantitative methods. The open-ended answers allow
researchers to unearth issues and opportunities they may have missed when
preparing for research.

In-depth insights. Qualitative research lets respondents provide subjective
answers depending on their experiences, perception, and feelings. These
replies allow the researcher to delve into the complexities of human
behavior and social phenomena.

Gives voice to the marginalized. Qualitative research offers different groups
of people a platform to give their perspectives and experiences on an issue.
Even the marginalized can push their needs and concerns and inform policy
and practice.

Research validity. Qualitative research is used alongside quantitative
research to provide an in-depth understanding of numbers and statistics. It
also aids researchers in validating quantitative findings and ensuring an
accurate reflection of participants' experiences.

Flexibility. Qualitative research provides a more flexible research approach.
The researcher can change the questions to change the settings and
variables for better answers when insights aren’t useful.
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What are the fields that qualitative research is used in?

Qualitative research is majorly utilized in the humanities and social sciences fields.
Here are the areas it is most common.

Sociology: Qualitative research is utilized by sociologists to shed light on
social phenomena and social structures. Some topics covered include
identity, social inequality, and social change.

Psychology: Qualitative research is used to understand people’s
perceptions, mindsets, and behaviors. Some psychology topics include
emotions, mental health, and social relationships.

Anthropology: Qualitative research is also used in anthropology to study the
way of life of a group (beliefs, practices, and cultures). It involves fieldwork
and observation to gain insight into the participants' experiences.

Health and medicine: Qualitative research is used in health and medicine in
three main ways; exploring patients’ experiences and viewpoints,
understanding health behaviors, and exploring social and cultural factors
that impact health outcomes.

Political science: Qualitative research is used by political scientists to study
the attitudes and beliefs of people and groups on political topics. It is also
helpful in getting information about political systems.

Education: Qualitative research is used by education scholars to get insight
into student experiences and study the teaching and learning processes.

Business and marketing: Qualitative research is used in business and
marketing to get a deeper insight into buyer behavior, study interactions
with a certain product, and formulate working marketing strategies.

Communication and journalism: Qualitative research is used in
communication and journalism to collect insight into how various individuals
and groups communicate, what the various forms of communication mean
to them, and the social and cultural elements that affect communication.

Generally, qualitative research is used in various fields and industries to understand the
experiences better, views and attitudes of people or groups. It is also used to explore
hard-to-understand social and cultural marvels.
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Example of a qualitative research

You want to understand why business-to-business enterprises find it hard to win
customers over from larger companies, and you settle on using interviews. You
conduct the interviews over a month to gather insight into the issue.

You organize face-to-face interviews where you ask managers from small companies
what they perceive as their weaknesses against larger companies

You send out open-ended questions to managers from larger companies asking
about their view of their competitive advantage over smaller companies

You conduct conclusive interviews with customers in the industry to understand why
they prefer the more established business-to-business companies.

The purpose of the e-book

Qualitative research is crucial for any organization or individual in the social and
scientific sectors. It helps them study and understand why individuals or a group of
people have an attitude or behave in a particular way toward something.

Qualitative research helps social and scientific sectors collect data on a problem, try to
solve it, and use data to develop fresh ideas.

This e-book aims to share knowledge and insights on qualitative research with others,
promote our services, and contribute to the academic community.

At Amberscript, we understand that transcribing an audio interview by hand can be
daunting. As such we offer transcription services based on automatic speech
recognition AI technology to deliver your interviews in the shortest time.
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Defining the research question

Defining the research question is the first and very crucial part of any research. The
research question aims to help answer the research gap or problem that the
researcher has identified.

The research question should be simple, direct, measurable, and relevant to the
question you wish to answer. Researchers should frame it in a way that the researcher
can collect and analyze data that answers the question.

The research question is essential as it is the foundation on which the researcher
selects research design, data collection methods, and analysis techniques/methods.

Choosing a research design

After identifying a problem and defining the research question, it is time to devise a
research blueprint. The blueprint is called a research design, which will help find
answers to the research question. This research design can be qualitative, quantitative,
or mixed.

A qualitative research design is explanatory in nature and aims to comprehend and
interpret phenomena from the participants' viewpoint. On the other hand, quantitative
research design focuses on collecting and analyzing numerical data to test theories
and predict.

A mixed research design utilizes quantitative and qualitative research elements for a
broader and deeper understanding of the problem or research question.

Choosing between inductive and deductive research designs

There are two research design approaches depending on the research type you want
to carry out. Inductive research designs are used in qualitative studies, while deductive
research is used in quantitative studies.

Inductive research aims to formulate a theory from the collected data, and deductive
research tests a theory using collected data. The former is utilized in explanatory
studies where the researcher has little information on the research question. The latter
is used in scenarios where a theory already exists and needs testing to ascertain its
accuracy.
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Developing a research plan

After the design, the researcher will develop a detailed plan outlining the steps to
answer the research question. The research plan has three main parts:

› The data collection methods. These are the means the researcher uses to get
participant feedback.

› The research methodology. These are the specific techniques used in identifying,
selecting, processing, and analyzing information on an issue.

› The data analysis techniques. Researchers use these methods to organize and
process data into easily understandable information.

The research plan should also include the research period and the approximated
financial obligations.

Any research plan should be detailed and specific to propel the research process and
guide the researcher. However, the plan should be flexible enough for the researcher
to modify it whenever the situation dictates.

Identifying and selecting participants

Identifying and selecting participants is a crucial step in any research process. This is
the sample group that should provide insight into the research question. As such, the
participants should be picked based on their relation to the research question. They
should be able to provide relevant insight.

The identification and selection process must be open and unbiased, and the
participants must be informed of the research objectives and their rights.

The researchers should pick an appropriate sample size for the problem or research
question and the budget allocation. They should also diversify the sample population
by picking participants from various backgrounds and with different views.
Diversification of the participant pool promotes the validity and reliability of the
findings.
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Ethics in qualitative research

Ethics are important in any activity and process, and for research, it ensures everything
is done responsibly and ethically. Researchers should maintain ethical standards such
as confidentiality, informed consent, and privacy. It is their responsibility to protect the
rights of all the participants.

Informed consent entails explaining everything to the participants before they
consent. You must inform them of the research objectives, procedures, and risks.
Confidentiality and privacy mean storing the participant's identity and information
securely and avoiding sharing it with other parties. You should also identify potential
risks and mitigate any harm arising from the research.

Researchers should submit their ethical considerations to an ethical board or
committee for review and approval before they begin the research. Observing ethics
and responsibly conducting the research improves the finding’s credibility and
trustworthiness.

12



Qualitative Research
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Qualitative research is an essential tool for understanding the human experience,
especially in the social and scientific sectors. It involves collecting and analyzing non-
numerical data to explore different phenomena, experiences, and attitudes.

Qualitative research provides rich, detailed, and nuanced information about people's
thoughts, feelings, and behaviors that cannot be obtained through quantitative
research methods alone. One of the things that gives qualitative research this edge, is
the depth and diversity of its methods.

There are various methods of qualitative research, and each method has its strengths
and limitations. This chapter will provide an overview of the most common qualitative
research methods, including:

› interviews,

› focus groups,

› observations,

› case studies,

› content analysis, and

› ethnography.

Interviews

Interviewing is a common method of conducting qualitative research to gather data
from individuals through direct conversation. Interviews can be conducted in person,
over the phone, or through video conferencing, depending on the preference of the
researcher and the participant.

To conduct an effective interview, it is important to prepare questions in advance that
will elicit the desired information from the participant. Open-ended questions are
preferred in qualitative research as they allow for a more in-depth response from the
participant. The researcher should also establish rapport with the participant, creating
a safe environment for them to share their experiences and opinions.

In addition, a researcher should also consider the type of interview that will best suit
their research question. There are three types of interviews:

› structured,

› semi-structured, and

› unstructured.
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A structured interview involves asking the same set of questions to each participant in
the same order, whereas a semi-structured interview allows for some flexibility in the
order, wording of questions, and spontaneity in coming up with new questions during
the interview. An unstructured interview is more free-form and allows the conversation
to develop naturally.

Interviews can be conducted with individuals or groups, and researchers may choose
to conduct interviews with a sample of participants or with a specific population of
interest.

Focus groups

This research method is common in qualitative research and is used to gather data
from a group of individuals. Focus groups typically consist of six to ten participants
who are brought together to discuss a specific topic or issue.

To conduct an effective focus group, it is important to carefully select the participants
to ensure they have diverse perspectives and experiences related to the topic of
interest. Researchers should also establish ground rules and guidelines for the
discussion to create a safe and respectful environment for all participants to share their
thoughts and opinions.

The researcher should also prepare open-ended questions in advance that will
encourage discussion and elicit a variety of perspectives from the group. The
researcher needs to remain neutral and unbiased during the discussion, allowing
participants to express their opinions freely.

Focus groups can be conducted in person or virtually, usually last between 60-120
minutes, and can be a useful tool for gathering data from a variety of stakeholders,
such as community members, employees, or customers.

Observations

Another common qualitative research method is observations. This method involves
the systematic observation and recording of behaviors, events, and other phenomena
in a natural setting. Observations can be done in various settings, such as public
places, workplaces, homes, schools, and other places where people interact.

Observations are conducted in various ways, such as unstructured observation,
structured observation, and participant observation:

› Unstructured observation involves observing the participants without any
predetermined categories or criteria.
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› Structured observation involves using a predetermined checklist or coding
scheme.

› Participant observation involves the researcher becoming part of the group
being studied, and observing from the inside.

When conducting observations, it is important to be unobtrusive and respectful of the
participants' privacy. Researchers should also be careful not to influence or interfere
with the natural setting being observed.

Case studies

A case study is an in-depth analysis of a single case or a small number of cases, often
in a real-world context. This method explores complex phenomena that are difficult to
understand through traditional experimental designs.

Case studies are conducted in various fields, such as medicine, psychology,
education, and business. This method involves collecting various types of data, such
as interviews, observations, and archival records, and analyzing them thoroughly.

When conducting a case study, it is important to carefully select the case or cases
under study and ensure that they are representative of the investigated phenomenon.
Researchers should also use multiple sources of data to triangulate the findings and
ensure the validity and reliability of the study.

Content analysis

This research method is used for the assessment of written, spoken, or visual
communication, such as books, articles, speeches, or advertisements. This method
involves systematically identifying and categorizing specific words, phrases, or
themes in the content.

When conducting content analysis, it is important to define the unit of analysis and the
coding categories clearly. Researchers should also ensure intercoder reliability by
having multiple coders independently code the content and compare their results. To
ensure validity, researchers should also consider the context of the content and the
intended audience.
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Ethnography

Another qualitative research method is ethnography. This is a research method that
involves studying a culture or a group of people in their natural settings. This method
offers a deep understanding of the participants' beliefs, values, practices, and
behaviors, and how they are influenced by their social, political, and economic
context.

It is important to establish rapport with the participants and gain their trust.
Researchers should also be aware of their own biases and assumptions and strive to
be reflexive throughout the research process.
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Data Collection and
Analysis3



In qualitative research, data collection and analysis are intertwined processes that
require careful planning and execution. There are several methods of data collection
that researchers use to gather information, including observations, interviews, and
focus groups.

Collecting data through observation, interviewing, and focus
groups

When collecting data through observation, interviewing, and focus groups, it is
important to be mindful of potential biases and limitations that may affect the data
collected. Researchers should also consider factors such as ethical concerns and the
need for informed consent from participants.

Transcribing and Coding Data

Once data is collected, it needs to be transcribed and coded for analysis. Transcription
involves the conversion of audio or video recordings into a written format. This is a
crucial step in the qualitative research process as it allows researchers to
systematically analyze and interpret the data.

It is important to transcribe the data accurately and efficiently. Tools like Amberscript
can be used for machine-made transcription, which can save time and effort.

Coding, on the other hand, involves categorizing the data based on patterns and
themes that emerge. Coding involves the identification of relevant words, phrases, or
sentences, then assigning codes to them.

This process organizes the data and makes it easier to analyze. Some popular coding
techniques include open coding, axial coding, and selective coding. Software like
NVivo can be used for coding and analysis of qualitative data.

Concept IndicatorModel

A concept indicator model is a useful tool for analyzing qualitative data. It is a method
that involves identifying the key concepts and indicators that emerge from the data.
Indicators are specific examples of the concept and can be used to represent the
concept as a whole. This model helps to organize the data and thus makes it easier to
analyze.

For example, if the research question is about customer satisfaction, the concept
could be "customer satisfaction," and the indicators could be "timely delivery," "quality
of product," and "customer service." By identifying these indicators, the researcher can
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analyze the data to understand how they relate to the overall concept of customer
satisfaction. The model then ends with example quotes from your qualitative interview
to show how each concept is analyzed within the study.

Analyzing data through content analysis, grounded theory,
and thematic analysis

Analyzing qualitative data can be a challenging but rewarding process. There are
several methods of analysis that researchers use, including content analysis, grounded
theory, and thematic analysis.

Content analysis involves systematically categorizing and interpreting the content of
text or media sources, such as interviews, focus groups, or social media posts. It can
help identify patterns, themes, and relationships in the data, and can provide insights
into the perspectives and experiences of the participants.

Grounded theory is a method that involves developing a theory from the data itself
rather than starting with a pre-existing theory. Researchers analyze the data to identify
concepts and categories and then create a theory that explains the relationships
between these categories. This approach can help uncover unexpected findings and
generate new theories that can be further tested in future research.

The thematic analysis involves identifying patterns or themes in the data, often
through the use of coding. Researchers can use either deductive coding, where
codes are predetermined based on existing literature or theory, or inductive coding,
where codes are derived from the data itself.

Thematic analysis can provide a rich characterization of the data and help identify key
themes and patterns that emerge from the participants' experiences.

It is critical to comprehend the research question and the theoretical framework
supporting the study to interpret qualitative data effectively. Researchers should also
approach the data with an open mind and be willing to revise their interpretations as
new themes or patterns emerge.

Additionally, using software tools like NVivo or ATLAS.ti can help streamline the coding
and analysis process, making it easier to manage large datasets.
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Tips for Successful
Qualitative Research4



Qualitative research is a powerful tool for gaining insights into the experiences,
perspectives, and behaviors of individuals and groups. It allows researchers to gather
in-depth information about a topic or group of people by exploring their thoughts,
feelings, and actions.

However, conducting successful qualitative research can be challenging. Researchers
need to be aware of potential biases and other issues that may arise during the
research process. If they don’t, then the research will end up being unhelpful because
it will not uncover any truths.

In this chapter, we will provide tips for successful qualitative research, covering topics
such as building rapport with participants, using appropriate language and
terminology, keeping detailed records, dealing with unexpected situations, and
avoiding biases and preconceptions.

Building Rapport with Participants

Building rapport with participants is essential for successful qualitative research.
Participants are more likely to open up and share their thoughts and experiences
when they feel comfortable with the researcher. You can accomplish this by being
approachable, friendly, and empathetic.

Establish a climate of trust, confidentiality, and mutual respect. As a researcher, you
must be interested in the participants' experiences, thoughts, and feelings. Encourage
them to elaborate on their responses.

Using Appropriate Language and Terminology

Using appropriate language and terminology is crucial in qualitative research to
ensure that participants understand the questions and can provide accurate and
meaningful responses.

Researchers should avoid jargon or technical terms that may confuse or intimidate
participants. Explain any technical terms you'll use to ensure participants understand
what you're asking. Base your language preferences on the cultural and educational
backgrounds of the participants.
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Keeping Detailed Records

It is critical to record interviews and take notes to capture all of the details of the
research. All interactions with participants, including nonverbal cues, should be
meticulously recorded by researchers.

Keeping detailed records is essential for ensuring the accuracy and credibility of
qualitative research. It allows researchers to keep track of their progress, analyze their
data, and verify their findings. Ensure that all data is stored securely and confidentially,
with only authorized personnel having access.

Dealingwith Unexpected Situations

During the research process, unexpected situations can arise when participants
become emotional or uncomfortable, equipment malfunctions, or unforeseen events
disrupt the research process.

These could include anything from changes in the environment, unexpected
participants, or even a sudden shift in the research topic. As a researcher, you must
have a plan to deal effectively with these challenges.

It is essential to ensure that the research study is well-defined and those clear
objectives are established before the study begins. This step will help ensure that any
unexpected situations are considered when collecting and analyzing data.

Researchers must be ready to handle these situations calmly and professionally while
maintaining the research's integrity. You therefore need contingency plans to allow
flexibility.

Do a few practice-runs to ensure you are equipped to handle any unforeseen
circumstances that may occur while conducting your research.

Address any participant needs that arise during the research process, such as
providing more information or resources. Changes to the research process, such as
changes to the study design or research questions, should be documented.

Consider revisiting the research methods if unexpected situations arise that may
jeopardize the research's validity. A debriefing session with your team after every day
is a simple way to stay on top of things.

As a researcher, you should always remember that conducting qualitative research is
an iterative process, not a linear one. If you’re willing to face these challenges and
remain open-minded, unexpected situations can be navigated with minimal
disruption.
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Avoiding Biases and Preconceptions

Researchers must be conscious of their own biases and preconceptions and take
steps to reduce their impact on the research process. Everyone has them, even the
most learned of us.

It is critical to control biases by ensuring proper sampling, employing standard
interview techniques, and collecting data from multiple sources. There also needs to
be a sincere session where people can openly discuss their feelings about the subject
matter and allow any unconscious feelings to come to the surface.

Although such an exercise would be uncomfortable, it will reduce any prejudices and
biases that the team may unknowingly harbor.

Examples of typical biases include researcher bias, selection bias, social desirability
bias, interviewer bias, experimenter bias, and interpretation bias. Let’s take a deeper
look at all of them:

Researcher bias

When systematic mistakes or omissions in the gathering, analyzing, and reporting of
study findings are traceable to the researchers themselves, it is referred to as
researcher bias.

From the creation of the research topic to the interpretation of the findings, bias can
appear at any point during the research process. The interpretation of data by
researchers may be influenced by their prior preconceptions or views. Researchers
should make an effort to maintain objectivity and an open mind to prevent this.

Selection bias

When the people or groups chosen for a study are not representative of the
population being investigated, selection bias takes place. In other words, selection
bias happens when a study's sample is not random or representative, making it
impossible to extrapolate the findings to the entire population.

Researchers should aim to get a representative sample of the population being
studied and utilize random sampling techniques to select participants to avoid
selection bias.

Social Desirability Bias

Social desirability bias is a type of response bias that occurs when participants in a
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study respond in a way that they believe is socially acceptable or desirable rather than
providing accurate information. This bias can occur when participants are asked to
self-report their attitudes, beliefs, or behaviors in surveys, interviews, or other types of
research.

As a result of its potential to produce false or misleading data, social desirability bias
can pose a serious challenge to qualitative research. Researchers should create a non-
judgmental environment and encourage honest responses

Interviewer Bias

When an interviewer's actions, attitudes, or expectations affect the interviewee's
responses, this is referred to as interviewer bias. Every sort of interview-based
research, such as employment interviews, focus groups, and research interviews,
might experience this, which can result in inaccurate or biased findings.

Researchers should avoid leading questions and use open-ended questions to
encourage thoughtful responses.

Experimenter Bias

Experimenter bias, also known as researcher bias, occurs when an experimenter's
expectations or beliefs about a study's results influence the outcome.

This bias can have an impact on all stages of a research study, including study design,
participant recruitment, data collection, analysis, and interpretation. To avoid this,
researchers should be aware of their actions and try to remain neutral.

Interpretation Bias

The tendency to interpret information or events in a biased or subjective manner is
referred to as interpretation bias.

This bias occurs in a variety of situations, including interpersonal interactions, decision-
making, and research studies. Interpretation bias can influence how people perceive
and process information, controlling their thoughts, emotions, and behaviors

Researchers should be aware of this bias and take steps to minimize its influence on
their interpretations of data.

By following these tips, you can conduct successful qualitative research that generates
valuable insights and informs decision-making.
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Challenges in Qualitative
Research and How to
Overcome Them5



As a scholar-practitioner, conducting research is an important part of the job.
Qualitative research can help you better understand the real-world problems and
contexts you’re trying to address. However, many challenges come with conducting
qualitative research. This chapter will discuss its challenges and how to overcome
them.

MaintainingObjectivity

In qualitative research, it is important to maintain objectivity in all research interactions.
Online qualitative research can be more difficult than in-person interactions, as the
environment is less predictable, and there is a greater potential for technological and
other distractions. As such, creating rapport and providing support for participants is
critical to the success of the research.

You should consider ethical concerns when conducting online qualitative research
and be prepared to manage interruptions, unpredictability, and the diversity of
comfort levels with online interactions.

Establishing ground rules early can help to set the tone and expectations of the room
and create an environment that is conducive to productive conversations.

Some online platforms can facilitate the provision of language interpretation via
simultaneous audio channels, which can help ensure cultural safety. However,
ensuring cultural safety requires more than just language interpretation – it requires
understanding and respect for the cultural backgrounds of all participants.

Ensuring Validity and Reliability

The validity and reliability of qualitative data are paramount for any research project.
The researcher needs to understand the underlying needs of the research, as well as
adhere to the overarching process guidelines and societal rules of ethical research.

One way to ensure the validity of qualitative data is by employing a skilled moderator
who can help guide the conversation and promote discussion constructively.
Furthermore, triangulation, which is a strategy of utilizing multiple data sources and
methods, can also be used to ensure the validity of the research.

Respondent validation is another technique that can be used to test the initial results
with the participants. This method works by asking the same questions during the
interview or focus group multiple times, each time in a different way. By doing so, the
researcher can establish a baseline for accuracy and validate their findings.
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To ensure the reliability of qualitative research, researchers can employ certain
techniques such as data sourcing, data validation, and data presentation.

Data sourcing involves the identification and selection of appropriate data sources;
data validation entails verifying the authenticity of data collected; and data
presentation involves summarizing and conveying the results in a meaningful way.

Triangulation can also be used in this context as it ensures that there is sufficient
evidence from multiple sources that corroborates the conclusions of the research. In
addition, including a reference to a quantitative aspect will also help establish
reliability in the research.

Overall, ensuring validity and reliability is essential for any qualitative research project.
By utilizing techniques such as employing skilled moderators, utilizing triangulation,
and employing respondent validation, researchers can ensure that their results are
valid and reliable.

Time and Resource Constraints

Qualitative research can be a very time-consuming process, and it is important to
manage time and resources effectively to ensure the success of your research project.
As it involves gathering data, analyzing that data, and then interpreting and reporting
the results; this process often requires a lot of in-depth interviews and analysis of
complex data sets. In addition, the data must be organized in a meaningful way so
that it can be used effectively.

When conducting qualitative research, user researchers are often under pressure to
produce results within limited timeframes. This limitation means that the time available
for planning and execution of the research must be carefully considered in order to
get the most value from the data collected.

Resource constraints are one of the main considerations that can limit the scope and
impact of any research study. When conducting a qualitative research study, it is
important to be aware of these limitations so that you can properly address them in
your work.

Clearly describing the limitations of your study should not undermine its relevance and
may help strengthen it.
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Resource constraints can include limited time, personnel, budget, or access to
information or data. For example, if a study relies on archival records from a particular
location, the researcher must accept that their findings may be limited by the
availability of those records.

If a study is conducted over a short period of time, this could also limit the types of
data that can be collected or the amount of data that can be analyzed.
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Interview Transcription0



How to transcribe?

Transcribing interviews is a boring and needs more time than usual. Especially in
qualitative research, where emphasis and word choice can be relevant, this can take a
lot of time. On average, it takes 6-8 hours to transcribe a one-hour interview
recording. Because of this, there are three main methods that you can use to convert
audio into text:

› Transcribe yourself

› Use an automatic transcription software

› Use an agency that does human-made transcription

1. Transcribe interviews yourself (cheapest option)

Transcribing an audio file yourself is an option you could choose to take on. It has the
advantage of being a completely free and accurate method, as you are working on
the transcript yourself. The main disadvantage of working on the text yourself is that it
takes a lot of time and energy out of you.

If you are not an experienced transcriber, it will take you a long time to transcribe even
a short audio file. For example, it would take a beginner around 8-10 minutes to
transcribe a 1 minute audio file. This means that it would take them around an hour to
transcribe a 10 minute audio file.

2. Transcribe interviews with automatic transcription software (fastest option)

Another option you could use is to let an automatic transcription software convert
your audio file into text. Using a company like Amberscript allows you to transcribe
your file through the use of artificial intelligence and their own automatic speech
recognition (ASR) software. This ASR software is able to convert your audio into text in
less than 10 minutes. This method helps you get up to 85% accuracy in your
transcription.

Once the file has been transcribed, all you have to do is make small modifications to
the file in order to get 100% accuracy. With Amberscript’s ASR software, it’s possible
for you to convert your audio into text in over 20 languages.

The biggest advantage of using this method is that it is more efficient, faster and less
time will be needed than if you transcribed the file yourself.
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3. Use an agency that does human-made transcription (best quality)

As a final option, it is possible for you to use an agency that has human-made
transcription services. Using this method allows you to have a text of an audio file that
is 100% accurate. The biggest advantage is that you don’t have to transcribe the text
yourself!

Using an agency like Amberscript allows you to have expert transcribers at your
disposal. The main disadvantage is that this method is the most expensive option, and
could take more time for your file to be transcribed.

HowAmberscript handles interview transcription?

Amberscript offers a comprehensive interview transcription service that utilizes
advanced technology and human proofreading to ensure accurate and high-quality
transcriptions. Here are some of the ways Amberscript handles interview transcription

› Advanced technology for accurate transcription

› Options for additional human proofreading

› Data privacy and security measures

1. Advanced technology for accurate transcription

Automatic speech recognition (ASR) with high accuracy: Amberscript uses advanced
ASR technology with high accuracy rates to transcribe interviews quickly and
efficiently.

Advanced language models and natural language processing (NLP): Amberscript’s
advanced language models and NLP technology enable it to accurately transcribe
interviews in a variety of languages and dialects.
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2. Options for additional human proofreading

Human transcribers for added accuracy and quality: For added accuracy and quality,
Amberscript offers the option of having human transcribers review and edit the
automatic transcription.

Confidentiality agreements and secure data handling: Amberscript takes data privacy
and confidentiality seriously, ensuring that all transcribers sign confidentiality
agreements and that all data is handled securely.

3. Data privacy and security measures

Compliant with GDPR and other privacy regulations: Amberscript is compliant with the
EU’s General Data Protection Regulation (GDPR) and other privacy regulations to
ensure the protection of personal data.

Encrypted data storage and access controls: Amberscript encrypts all data at rest and
in transit and has strict access controls to ensure that data is only accessible to
authorized personnel.
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Conclusion6



Summary of the Key Points

Qualitative research presents various challenges that can affect the success of a
research project. Some of the challenges include dealing with unexpected situations,
maintaining objectivity, ensuring validity and reliability, and managing time and
resource constraints.

To overcome these challenges, researchers must have a well-defined study plan and
clear objectives to consider unexpected situations when collecting and analyzing
data. Developing contingency plans and being willing to adapt research design is also
essential.

Maintaining objectivity, creating rapport, providing support, and establishing ground
rules early can set the tone for productive conversations. The validity and reliability of
qualitative data can be ensured by employing skilled moderators, utilizing
triangulation, and respondent validation.

Researchers must also be aware of resource constraints such as limited time,
personnel, budget, or access to information and describe the limitations of their study
without undermining its relevance.

The Importance of Qualitative Research

Helps to Understand Human Behavior

Qualitative research is a type of research that looks at understanding the dynamics of
human behavior in a particular context. This type of research is an act of investigation
or inquiry into real-life proceedings. It provides insights into the feelings, views, and
experiences of the participants and provides a better understanding of the issue
being studied.

Qualitative research is particularly beneficial for uncovering the motivations behind
why people act or think a certain way. It can be used to understand customer needs
and preferences, gain feedback about a product or service, and assess attitudes
toward a brand or company. It can also be used to study complex topics such as
culture, identity, values, beliefs, and motivations.

Investigating Social Issues

Qualitative research is also invaluable when it comes to investigating social issues. It
can be used to explore the nuances of social phenomena and can shed light on the
underlying causes of certain social issues. By uncovering the motivations and values
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behind a particular issue, qualitative research can provide critical insight into how to
address it.

Final Thoughts and Recommendations

Qualitative research is an important tool for understanding the behavior and
motivations of individuals. It can provide invaluable insights into a population’s beliefs,
feelings, and experiences when done correctly.

To get the most out of qualitative research, it is essential to design a research study
with clear objectives, devise a data collection plan, and implement appropriate
analysis and reporting strategies.

Interviews are one of the most common qualitative research methods, as they provide
researchers with an opportunity to directly engage with participants. During
interviews, researchers should strive to create an open and safe environment that
allows participants to feel comfortable expressing their opinions without fear of
judgment.

Additionally, researchers should focus on actively listening and asking open-ended
questions that encourage deeper conversations and greater insight.

Overall, qualitative research can provide invaluable insights and knowledge about
complex topics. We hope that this eBook has been useful in helping you understand
how to conduct a qualitative research study and how to use the results to make
informed decisions. For further advice or guidance on any aspect of qualitative
research, please do not hesitate to contact us.

36


	Table of contents
	Introduction
	Definition of qualitative research
	Surveys
	Focus groups
	Examples of Qualitative research questions

	The importance of qualitative research
	What are the fields that qualitative research is used in?
	Example of a qualitative research

	The purpose of the e-book

	Pre-research Steps
	Defining the research question
	Choosing a research design
	Choosing between inductive and deductive research designs
	Developing a research plan
	Identifying and selecting participants
	Ethics in qualitative research

	Qualitative Research Methods
	Interviews
	Focus groups
	Observations
	Case studies
	Content analysis
	Ethnography

	Data Collection and Analysis
	Collecting data through observation, interviewing, and focus groups
	Transcribing and Coding Data
	Concept Indicator Model

	Analyzing data through content analysis, grounded theory, and thematic analysis

	Tips for Successful Qualitative Research
	Building Rapport with Participants
	Using Appropriate Language and Terminology
	Keeping Detailed Records
	Dealing with Unexpected Situations
	Avoiding Biases and Preconceptions
	Researcher bias
	Selection bias
	Social Desirability Bias
	Interviewer Bias
	Experimenter Bias
	Interpretation Bias


	Challenges in Qualitative Research and How to Overcome Them
	Maintaining Objectivity
	Ensuring Validity and Reliability
	Time and Resource Constraints

	Interview Transcription
	How to transcribe?
	How Amberscript handles interview transcription?

	Conclusion
	Summary of the Key Points
	The Importance of Qualitative Research
	Helps to Understand Human Behavior
	Investigating Social Issues

	Final Thoughts and Recommendations


